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TITLE DISTRIBUTED COMPLIMENTARY  
TO MORE THAN 100 PREMIUM  
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DESTINATIONS OF THE WORLD NEWS 

The leading luxury travel magazine distributed on a complimentary 
basis to the world’s most affluent and discerning spenders in more 

than 100 of the world’s premier airport lounges, as well as 150 
five-star hotels, resorts and clubs.

Since our debut in July 2006, Destinations of the World News has 
remained the undisputed luxury travel authority in the region, 

offering a monthly insight into the hottest destinations, unique places 
and extraordinary travel experiences.

Destinations of the World News is a trusted and intelligent 
advertising environment for the world’s leading luxury travel and 

lifestyle brands, offering an opportunity to reach a targeted group of 
affluent travellers and sophisticated consumers that pass through the 

Middle East’s premium airport lounges and hotels every day.

With the latest news from the world of luxury travel, Destinations 
of the World News keeps readers informed about the hottest 

destinations, the best places to stay, and the most luxurious ways to 
get there, all tried and tested by our team of travel experts around 

the world.

You will also find exclusive interviews with business leaders, fashion 
icons, legendary chefs, world-class designers and best-selling authors, 

as well as personal travel insights from leading figures in the world 
of travel and lifestyle.

WWW.DOTWNEWS.COM
 
The Middle East’s leading luxury travel website, with a loyal 
readership network of more than 50,000 subscribers and 
readers in more than 176 countries.

Twice weekly e-newsletters are packed with the latest luxury 
travel news from more than 4,000 news sources around the 
world, highlights from the printed edition and unique web 
content exclusive to WWW.DOTWNEWS.COM. 

From luxury hotel openings and the hottest destinations to 
the most expensive new cars and the latest must-have travel 
accessories, WWW.DOTWNEWS.COM covers all aspects of 
luxury travel. Online marketing vehicles include bi-weekly 
DOTWNewsletters, display advertising, sponsorship, advertorial 
visibility packages and media partnerships.

The advertising environment of our travel media platforms, 
together with the uniquely targeted distribution of both the print 
and online products of Destinations of the World News and 
WWW.DOTWNEWS.COM will be of exceptional value to any 
luxury travel and lifestyle brand and can be one of the essential 
media platforms for your future advertising campaigns.

Find everything you need to make your journey a success – 
immerse yourself in the world of luxury travel with Destinations 
of the World News and WWW.DOTWNEWS.COM.
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SUITE DREAMS
Lebua at State Tower

SPEND IT
Holidays of a lifetime

UNCOVERING ESSAOUIRA
Move over Marrakech
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NEWS
The latest luxury travel news and trends, featuring 

destination updates, city reports and the most 
exciting new villas and suites.

DEBUT
The most recent openings: hot hotels, chic  

boutiques and exclusive resorts.

DIARY
Out and about this month? These are the cultural 

and sporting events that demand our attention.

VIP
Behind the scenes at some of the world’s most 
glamorous social, cultural and sporting events.

INTERVIEW
One-on-one interviews with luxury brand leaders, 
iconic figures and other key industry personalities.

FEATURES
An in-depth look at the destinations that the world’s 

most affluent travellers will be visiting this season. 

24 HOURS…
How to make the most of 24 hours in the  
world’s most exciting cities.

CONNOISSEUR
Luxury travel guru Mary Gostelow recommends  
the best hotels in the world.

MY CITY
Cultural figures from around the world share their 
favourite places to sample a taste of the

SPEND IT
Once-in-a-lifetime travel experiences and unique  
offerings from the leaders of luxury travel.

MOTORING
Staying at home is much more bearable when you  
drive one of these luxury vehicles.

SUITE DREAMS
Inside the world’s most exclusive suites.

SET SAIL
Awe-inspiring yachts that rule the waves.

EDITORIAL OVERVIEW
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St. Barths    Luxe

Known to many, visited by few, the island of Saint Barth 
welcomes the wealthy to revel in life’s pleasures – as long 

as they leave their pretensions at home
WORDS: Robert La Bua

Saint Barthelemy
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N icholas Sparks wrote his first 
novel at the age of 19 while 
studying business finance at 
Notre Dame University. It didn’t 

get published, but that didn’t stop him. At 
age 28, while selling pharmaceuticals in 
Greenville, South Carolina, he penned The 
Notebook in his spare time. A literary agent 
got hold of it and offered to represent him, 
and the rest is history.

The Notebook made the New York Times 
best-seller list in its first week of release 
and became an international best-seller, 
later achieving box-office success when it 
was turned into a film. Several more of his 
best-selling novels have since been made into 
films including Message in a Bottle, A Walk 
to Remember, Nights in Rodanthe, Dear 
John, The Last Song, and The Lucky One. 

Nicholas’ career and charity work have 
taken him all over the world, and he’s learned 
a few valuable life lessons along the way. 
Here, he shares them with Destinations of 
the World News.

You travel all over the world; what 

are your favourite travel reads? 

Travel reads are fantastic if done well, 
but honestly, I find that I prefer novels or 
non-fiction work that allows me to feel the 
atmosphere of a place, while still being 
highly entertaining. A novel like One Day 
by David Nicholls – which has nothing to 
do with travel at all – allowed me a glimpse 
into the life of singles in London, for 
instance, while Ian Rankin helps me learn 
a bit about Edinburgh. There are countless 
other examples, obviously, but I can say that 
after reading such novels, it makes my later 
visits to such places a bit more interesting. 
It’s as if I’ve added another chapter, so to 
speak, to a guidebook.

What have been some of the most 

memorable places you’ve visited? 

I loved Machu Picchu in Peru, Lalibela in 
Ethiopia, and both Camp Mombo and Jack’s 
Camp in Botswana were amazing. I’d happily 
go back to visit all three. Everyone should 
also try rafting down the Colorado River 
through the Grand Canyon, snorkelling or 

Nicholas Sparks  didn’t plan to become a best-selling author, but in  
the journey of life, it takes courage to avoid the path of least resistance

Interview: Caitlin Cheadle

scuba diving on the Great Barrier Reef, and 
visiting the Khumbu Valley in Nepal. All are 
fantastic places and these have been among 
my favourites.

What would you say to those who 

want to write but are afraid to  

follow that path?

Fear can be a wonderful motivator, especially 
if one is both diligent and terrified of failure, 
which often leads to a better book. But if 
someone thinks he or she wants to write, the 
only way that person can be sure is to actually 
start putting pen to paper.  

How do you overcome  

writer’s block?

Writing has never come easily to me. Some-
one once said that writing is a concentrated 
form of thinking, and original yet quality 
thinking is always hard. Every sentence in my 
novels is probably read – and possibly rewrit-
ten – five or six times before a reader ever 
sees the final product. 

As for blocks, they are common, if only 
because the ‘perfect’ idea – whether regarding 
a character, a plot point, an event, a descrip-
tion, a setting – is seldom obvious. The key 
is to keep thinking and brainstorming, and 
hopefully an idea will eventually come to you.

When you were in pharmaceutical 

sales, did you ever feel like you were 

heading down the wrong path? 

I felt like I wanted to chase a dream instead of 
simply living from day to day, but at the same 
time, I wasn’t willing to quit my job, if only 
because I still had bills to pay. So I’d work 
during the day and write in the evening, and I 
was fortunate that it all worked out.

Have you been pleased with the way 

all the film versions of your books 

have turned out?

My input varies from film to film. Sometimes 
I’ll write the screenplay, other times I’ll pro-
duce, other times I’ll do both and still other 
times I simply sit back and let others do the 
work. It largely depends on my schedule, but 
I always work with people I trust and I think 
that’s one of the main reasons why the films 

have been a success. I’ve been thrilled  
with all of them.

Why is your charity work so  

important to you?

My wife and I have always believed that it’s 
important to give back, and we’ve always been 
passionate about education. We’ve supported 
universities, public schools, and have founded 
a private school in our hometown. The 
Nicholas Sparks Foundation is a combination 
of our passion to be generous, while stressing 
the importance of an education that better 
prepares students for life in the 21st century. 
It’s no secret that the education system needs 
work, especially in our region of the United 
States, and the Foundation was established 
to help other schools improve their curricu-
lum, especially in the areas of international 
relations, mathematics, and the ever-changing 
digital world.

Love is a strong theme in your  

novels. Why is that?

I write novels about people who face obsta-
cles in life, whether personal or professional. 
To make the stories feel real – to bring the 
characters to life – it’s important that the 
characters feel all the emotions of ordinary 
life. Love, obviously, is part of that.

How important is it to interact  

with your fans? 

It’s very important to me, and I do my best 
to keep in as much contact as is reasonably 
feasible.

Where do you find particularly 

inspiring to write in?

Anywhere. But generally, I like to write  
when I’m at home. 

How do you maintain a work/ 

life balance?

It’s hard for me, just as it’s probably hard for 
most people. I suppose the best way to think 
of it is one of the oldest rules of all: when it’s 
time to work, you work. When it’s time to 
relax, you relax.

www.nicholassparks.com

The pursuit of happiness
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“Our team has managed to transfer 
the world’s most powerful car 

engine to the open-top sports car 
while taking all vehicle dynamics 

and aerodynamic parameters into 
consideration”

Wolfgang Durheimer, president, Bugatti Automobiles S.A.S.

Engine: W16
BHP: 1,200

Torque: 1,500Nm
0-100kph: 2.6 secs  
Top speed: 410kph 
(limited to 375kph)

Emissions: 539g/km 
Origin: France

Cost: EUR 1.8 million 
(US$2.38 million)

How do you make the world’s 
most powerful road car even 
more extreme? Easy: you cut the 
top off. That’s if the prospect of 
travelling at 375kph with no roof 
doesn’t scare the living daylights 
out of you. Bugatti said it was 
only days after the GrandSport 
went into production that 
enquiries started pouring in, 
asking the company when it 
planned to release a convertible 
version. Well, here it is.

ON THE ROAD
 Motoring

Maserati’s new Gran 
Turismo Sport is a thing 
of beauty. Technically 
superb and visually 
dazzling, the chunky 
haunches make it look 
like a big cat on the 
prowl, and the trademark 
airflow vents on the 
side remind you that 
this machine is built for 
speed. New headlights 
at the front and back 
add to the aggressive 
appearance, and the 
throaty roar of the 4.7-
litre V8 has other cars 
running for cover. We 
love it.

As talk of summer begins, 
car-makers are lining up a 
catwalk of super sexy soft-
top vehicles that promise 
to bring drivers even 
closer to the environment. 
In Italy, this means it’s time 
to drop the roof and drive 
around the city admiring 
your admirers. The two-
seater Aventador J is just 
about the most fun you 
can have with no top on. 
Unfortunately they only 
made one model and it 
was sold for a staggering 
US$2.8 million.

If looks could kill, 
this vehicle would be 
wanted for vehicular 
manslaughter. The 
F12berlinetta’s shapely 
curves have been given a 
little more lift, with higher 
arches on the profile 
view, but under the cover 
lays a brand new super-
efficient engine built by 
Maranello. The company 
says it’s the fastest Ferrari 
ever built, and with all 
that engine under one 
hood, we’re inclined to 
believe them.

MASERATI GRANTURISMO SPORT 
Engine: 4.7-litre V8

BHP: 460
Torque: 520Nm

0-100kph: 4.7 secs
Top speed: 300kph

Origin: Italy
Cost: US$163,000

FERRARI F12 BERLINETTA
Engine: 65-degree V12

0-100kph: 3.1 secs
Top speed: >340kph
Emissions: 350g/km

Origin: Italy
Cost: TBA

LAMBORGHINI AVENTADOR J
Engine: 6.5-litre V12

BHP: 700
Top speed: >300kph

Origin: Italy
Cost: US$2.8 million

BUGATTI VEYRON 16.4 
GRANSPORT VITESSE
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A shopping break in Geneva, a private jet to a 
desert island, or a private villa in Mauritius -  
how will you choose to spend it this summer?

Spend it
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Get back to wellness
Located just 45 minutes from Kuala Lumpur 
city centre and 90 minutes from the airport 
and inspired by an 18th Century castle in 
Alsace France, this organic spa and wellness 
resort is surrounded by lush tropical rainfor-
est. Whether you’re based in Kuala Lumpur or 
travelling to The Chateau from abroad, you’ll 
feel transported from the madness of city life 
once you enter its luxurious confines, where 
all your stress will melt away as you focus on 
inner and outer healing. Special tailored well-
ness packages include weight loss, stress relief, 
pre- and post-natal care and pampering. The 
perfect place to get back to nature and relax 
while meeting your health goals, spend your 
days walking in the rainforest and indulging 
in spa treatments followed by time in the salt 
grotto or herbal infused sauna, and dine on fine 
organic French cuisine. There’s even a lounge 
serving organic wines and cocktails.
From: now until August 30, 2012
Cost: Three nights in a deluxe room starts  
from AED 1,255 (US$342) per person.
Book: luxuryhotels@dnata.com
www.thechateau.com.my

A weekend in Geneva
Set in the heart of Geneva’s shopping and 
financial districts, Hotel d’Angleterre 
Geneva is your answer to the perfect 
summer shopping weekend. Built in 1872 
by the Swiss architect Anthony Krafft, 
the hotel enjoys sweeping views across 
Lake Geneva, Mont Blanc and the Swiss 
Alps. Spend your days strolling through 
the quaint city streets, visiting the luxury 
shops, watchmakers and chocolatiers. 
After, retire to your luxurious suite and 
take in the views of Geneva’s iconic Jet 
d’Eau fountain, before dressing up in your 
latest purchases and hitting the city’s 
finest restaurants and bars, or stay put in 
the hotel and enjoy an exquisite dinner at 
Windows Restaurant before a nightcap at 
the chic Leopard Room, where you’ll find 
an extensive supply of aged malt whiskeys, 
fine cognacs and inventive cocktails.
From: now until September 15, 2012
Cost: AED 9,290 (US$2,529) per person for 
three nights in a Junior Suite Luxe Panorama.
Book: luxuryhotels@dnata.com
www.dangleterrehotel.com

Thai summer getaway
If you’re planning a family beach holiday this 
summer, why not make it one they’ll never for-
get? Angsana Laguna Phuket, a luxury beach-
front five-star resort, is offering a summer 
getaway package that includes tickets to the 
FantaSea Show with roundtrip transfer for two 
adults and two children, a 25-minute elephant 
ride for two adults and two children, roundtrip 
airport transfer, plus access to Angsana Laguna 
Phuket’s Summer Family Festival Program, a 
fun-filled carnival with plenty of activities for 
children including the Kidzsole Flying Trapeze, 
bouncy castle, and art classes and cooking 
courses. Parents meanwhile can take part in 
fitness classes, or mellow out in the Beer Tent, 
where there will be live footage of the London 
Olympics, F1 Grand Prix and Wimbledon, plus 
quiz nights and Happy Hour drinks. The per-
fect mix of family fun and relaxation.
From: bookable until October 29, 2012
Cost: from THB 14,719 (US$465) per night based 
on a minimum of two nights. Restrictions apply, 
check website for details.
Book: reservations-lagunaphuket@angsana.com
www.angsana.com 

Hotel d’Angleterre
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Angsana Laguna Phuket

*All prices are subject to change. Please contact the listed companies for further information.

The Chateau

Make it Mauritius
Looking for a week-long summer escape 
with the family that’s sure to please every 
member? Book into the seven-night ‘Your 
Villa, Your Way’ package at Heritage the 
Villas Mauritius, where you’ll have a private 
villa fully equipped with private pool, 
babysitter, chef, butler on call, and Wii 
and Xbox to keep those fickle teenagers 
occupied. For the rest of the family there’s 
golf, tennis, mountain biking, quad biking, 
horse riding, nature walks in the surround-
ing nature reserve, kite surfing, swimming 
with dolphins, snorkelling and diving – not 
to mention beautiful beaches. The offer 
includes accommodation, daily in-villa 
breakfast, as well as dinners of your choice 
in any of the seven à la carte restaurants of 
Le Domaine de Bel Ombre, plus one dinner 
served in the privacy of your villa. You’ll 
also have unlimited free green fees at the 
championship golf course, and free use of 
your own private golf car.
From: now until September 30, 2012
Cost: from US$1,335 per night for a two-
bedroom villa accommodating four people.
Book: resa@heritageresorts.mu 
www.heritagethevillas.mu

The Chateau
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Prime position:
Inside Front Cover DPS: US$18,000
First DPS: US$17,000
Second DPS: US$16,000
Third DPS: US$15,500
Outside Back Cover: US$16,500
Inside Back Cover: US$10,500

Inside:
DPS: US$15,000
Full Page: US$8,500
Specified position loading is subject to a 10% premium.
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ADVERTISING ARTWORK SPECIFICATIONS:

TECHNICAL SIZES (WxH - all in mm)

FULL PAGE:
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